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Abstract 
This project focuses on what contemporary, western people’s 
attitudes and understandings and behaviors toward street 
musicians are, and how they are being constructed. Reception 
theory and dialogic communication theory are used for this 
purpose together in addition to that a questionnaire, observations 
and a focus group interview of a group of four Copenhageners 
were used. A pilot episode is used as a starting point to obtain the 
focus group participants’ primary opinions on the topic. This 
project concludes that even though the focus group participants’ 
attitudes toward street musicians are mostly dominant, the 
understandings and the behaviors are not related to the attitude 
and differ in level actual involvement. 
 
 
Problem definition 
What are the contemporary, western people’s attitudes, 
understandings and behaviors toward street musicians, as 
exemplified by the reception analysis case study? 
 
Sub-questions 
- What can be found about the members of the focus group’s 
understandings of the street musicians through testing the pilot 
episode? 
- How can this information be understood in the context of the 
contemporary, western culture in general? 
 
 
Summary 
(Written In Korean) 
 
동시대의 수많은 서구의 대도시에서 거리 음악가를 발견하기란 어렵지 
않다. 거리 음악가의 다양성만큼이나, 그들 주위의 많은 사람들의 반응은 
매우 다양하다. 우리는 커뮤니케이션 연구자로서 이러한 다양한 반응에 
흥미를 지니고, 수용 이론을 이용하여 거리 음악가에 대한 수용자 경험을 
연구하고자 하였다. 따라서 우리는 동시대의 서구 문화에서 
거리악사들에 대한 수용자들의 태도, 이해, 이용행태를 밝혀내는 것에 
집중하여 사례연구를 진행하였다. 본 연구는 거리 음악가와 그 관객들을 
다룬 ‘거리 음악’이라는 파일럿 다큐멘터리 영상을 매개로 하여, 소규모 
그룹을 대상으로 진행되었다. 
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본 연구는 두 가지 이론적 배경아래에서 진행되었는데, 기본적으로 질적 
연구 방법을 토대로 하였다. 전반적인 연구 방법은 대화 
커뮤니케이션Dialogic communication (Louise, 2011)을 기초로 하여 설계 
되었는데, 이 이론으로 하여금 참여자간의 직접적이고 한정적인 의견이 
아닌, 보다 열린 의견 수용을 가능하게 하기 때문이다.  또한 
직접적으로는 수용 이론Reception theory (Hall,1980)을 적용하여, 다양한 
수용자 반응을 연구하도록 하였다. 이 이론은 효과이론에서 벗어나 
기본적으로 모든 수용자가 다른 메세지 해석과정을 거쳐 다양한 
메세지를 받아들인다는 것을 가정하고 있다.  
소규모 그룹연구는 참여 관찰과, 심층 토론을 복합적으로 이용하여 
설계되었다. 첫째로 주관식 답변을 요구하는 설문지로 간단한 인터뷰를 
진행하였고, 참여자들의 다큐멘터리 시청에 참여하여 그 모습을 
관찰하였다. 가장 중점적으로 진행된 연구는 참여자간의 심층 
토론이었는데, 이 심층 토론을 통하여 참여자의 수용경험을 밝혀내고자 
하였다. 
연구 대상은 기본적으로 덴마크인으로 한정되었고, 덴마크의 온라인 
음악포럼에서 연구에 참고할만한 의견을 수집하였다. 소규모 그룹을 
통한 연구 대상은 코펜하겐 인근에 거주하는 덴마크인으로 
한정되었는데, 이는 우리가 수용자의 국적과 같은 광범위한 다양성이 
아닌 개인적인 경험에서 나오는 세부적인 다양성에 집중하고자 했기 
때문이다. 실제 연구는 덴마크 코펜하겐에 거주하는 20~40세의 1명의 
여성과, 3명의 남성을 대상으로 진행되었다.  
본 연구를 통해 우리는 거리 음악가에 대한 수용자의 몇 가지 흥미로운 
양상들을 발견할 수 있었다. 4명의 참여자들의 코드 읽기는 대체적으로 
긍정적인 반응으로 나타났으나, 그 해석과정은 모두 다양한 개인적인 
경험에 근거하고 있었다. 또한, 그들의 전반적으로 긍정적인 태도와는 
별개로, 참여자들의 이용행태는 직접적인 참여부터, 전혀 참여하지 않고 
지나치는 것까지 다양하게 나타났다. 따라서 거리 음악가에 대한 
수용자들의 태도와 수용자들의 이용 행태는 큰 관계가 없는 것으로 
보인다. 또한 영상물을 통한 사례 연구로 인해 결론 내릴 수 있는 것은, 
비록 수용자들이 대상에 대한 긍정적이라 하더라도, 부정적인 양상 또한 
소비하기를 원한다는 것이다.  
 
 
Introduction and Motivation 
As a group of curious, international students we noticed that 
street musicians seem to be an inseparable part of every big 
western city. It was interesting to realize that sometimes it really 
feels like their act does not belong in the modern cities, especially 
when some street musicians dressed up in Peruvian Indians 
clothes in the middle of the Raadhuspladsen. Yet, somehow they 
make the city more vibrant and colorful. Street musicians play 
different genres of music and behave differently towards their 
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audience or lack thereof. It seems like some of them are more 
skilled or talented, whereas others are not as pleasant to listen to, 
but they still have those driving forces to keep on doing whatever 
we do. What is street musicians’ motivation? Is it for the money, 
the passion, or the tradition? We noticed that they usually occupy 
the busiest parts of the city, probably because they want to be 
heard and to be seen as much as possible. However, what are the 
people’s understandings of street musicians? Why do some just 
walk by while others stay and enjoy or even dance? Why some 
gives money and others do not give money even after listening to 
the music for longer periods of time?  
Everything surrounding us can be communication and everyone 
has different interpretations of a communication message. When 
we watch a TV show, when we see a poster on a wall, we 
interpret the message in different ways, and that is the point of 
conducting a reception study, to understand how and why the 
message is and is not being conveyed in the planned manner. 
What about the street musicians? On the streets we can easily see 
street musicians, their receivers as well as different reactions and 
behaviors. So we wondered what people think of street musician. 
How do they understand the communication process? Do they 
think that being a street musician is a job or do they understand it 
more as hobby, art or even a form of begging? We tried to arrive 
to a deeper understanding of these topics and others that stem 
from these questions. 
 
 
Terms & Problem Definition  
When formulating the problem definition we agreed on focusing 
on the contemporary era because we are not interested in history 
but communication and we are curious why street musicians are 
not an obsolete phenomenon, because in the modern cities we 
tend to notice law and order and street musicians are the 
contradiction to the established norms. Furthermore, we chose to 
focus on the westerners because we all lived in Copenhagen for a 
part of our live and we thought that most of the street musicians’ 
audience is Danes. We decided to analyze the attitudes because 
they represent how one feels about the street musicians. With this 
in mind we go further and ask what the basis for a certain attitude 
is. Does the audience mostly try to learn about to street musicians 
to get a better grasp on the motivations behind their choice of 
playing music in the streets or do they just assumes different 
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things based on the stereotypes or the opinions that are described 
by media like newspapers or by their relatives.  
What is meant by the participant’s ‘attitudes’ is their position to 
the subject of street musicians, if they are compassionate or 
against them, or any other types of thinking about the performers.  
By analyzing stereotypes, personal experiences and interaction 
with the society, participant’s ‘understanding’ is being created. 
The ‘behaviors’ are the physical reactions that take place due to 
the interaction with street musicians. 
We decided to use the pilot episode as a case study. So instead of 
asking whether the focus group participants like street musicians 
or not, we started asking indirect question about whether the 
video conveys the portrayal of them accurately or not and why. 
Through those questions a more broad and balanced discussion 
was assumed to take place and  through the criticism on the video 
we expected to learn about their opinions on the actual subject, 
and then smoothly start asking more personal and direct 
questions. 
 
 
Presentation of the video 
When studying communication at RUC one can sign up for a 
video workshop, most of the members of this group participated 
in the video workshop. The video that was chosen to be a part of 
this project investigation is the final product of a three week long 
workshop led by Henrik Juel and Ates Gursimsek. The video was 
made by Juliet Holm, Oscar Huerta, Anna Malmi, Laura Arteaga 
Zapata, Roxanne Batty, Irina Postelnicu and Magda Fiktus. The 
communication of the video was planned to introduce it as a pilot 
of a light hearted series of short documentary episodes depicting 
the life of different musicians in Copenhagen. The series was 
planned to hypothetically be aired on the Danish public TV, one 
episode per week.  
 
The video’s title is “Street Music” and it was intended to be 
received as a positive and informative depiction of a Romanian 
folk band formed of a four male musicians. It is approximately 
five minutes long, three cameras were used and it cost 240 kr to 
produce.  “Street Music” was shot on the 5th and 7th of October in 
inner Copenhagen. On the 5
th
 only the cover shots were taken. On 
the 7
th
 the interview was conducted, the main band was recorded 
as well as their audience. Also, other musicians were shot on this 
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day. It took three days to edit the video on the Adobe Premier. 
The process of making the video was not always smooth because 
of the high number of group members, but also due to the reason 
of the high quantity of material that was produced and the many 
ideas implemented in the video which resulted. Still, at the 
viewing of the video within the workshop context the feedback 
was of a generally positive reception. 
 
The video starts with the sped up and normal speed shots of inner 
Copenhagen, its inhabitants, tourists and street musicians, with 
Irish folk music on the background. After the introduction and the 
title, the shots from the Kulturtorvet focus on the band and its 
positive reception. With the band’s music and performance in the 
background the interviews with both the band and the audience 
are being shown as well as the cover shots of instruments, happy 
people who stop, sit down on the fountain, give the money to the 
band together with heartwarming shots of dancing children and a 
young couple that passionately show their appreciation for the 
musicians. The interview was conducted in Romanian by Irina 
and it explores briefly, the reasons behind musicians’ choice of 
playing in the streets, the history of their migration, the history of 
their families, their tradition and their feelings of love for 
Romania and homesickness, what it is like playing in Denmark 
and how they think of their public. The subtitles are a shortened 
and simplified version of the answers given by the musicians, due 
to their specific and sometimes confusing way of talking. The two 
interviews of the audience include a middle aged Danish woman 
and man. They were chosen because they were sitting on the 
fountain and looked friendly, which indicated that they might 
have the time to be interviewed and that they will possibly be 
happy to talk about something that they enjoy. 
 
The last part of the video shows a young Danish woman singing 
and playing acoustic guitar in front of Illum. It is stated that she 
will be the subject of the next episode. The credits are shown, and 
the video ends with a final comment given by a foreigner stating 
that “street music is true music” (Street music, 2013).  
 
 
Methodology 
When thinking about how to improve investigate the street 
musicians and our individuals’ understanding towards them, we 
decided that the best way for doing that would be through testing 
the previously presented pilot episode. This media product was 
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chosen because of its relative open style of interview questions 
which was done through dialogic communication; light 
presentation of the subject matter, over-all length and because it 
shows not only the street musicians and the atmosphere in which 
they generally perform but also includes some of the observer’s 
reactions to their live playing. We decided that the video was 
ideal as a tool for a more in depth discussion about the street 
musicians. 
 
Press articles and forums 
The articles from the Danish newspapers such as POLITIKEN 
and Jyllands Posten and a Danish music forum 4sound.dk are 
used in this project in order to compare in the discussion the 
findings from our research with other Danes’ varying opinions. 
This is necessary to see how our project material reflects and 
contrasts with the Danish society and its issues.  
 
POLITIKEN’s article “Stop nu jeres tonedoeve unoder” by 
Karina M. Mimoun is a negative depiction of street musicians 
that is calling for street musicians obey the rules and for the city 
scenes where musicians could legitimately perform, without 
bothering anyone. The article represents business people over 30 
years old who have offices in the city center and feel bothered by 
the noisy music and musicians who always occupy the same 
locations and play the same music. 
 
The music forum 4sound.dk is a sub product of the online music 
store of the same domain. The discussion about the street 
musicians was started by an active member, Danyg. He is 
dominant towards street musicians, especially talented ones. The 
first response to his statement was something that we did not hear 
during our interview, differentiating between street musicians 
who do not sell CD’s with their music and the ones who do. He 
called the second group music sellers. Most of the posts on the 
forum were very positive, presenting members’ favorite street 
musicians and agreeing that the ones playing harmonica are rather 
annoying because it is too easy to learn how to play it. 
 
Dialogic Communication 
We decided to test the product via obtaining open answers to our 
questions and not limit the participants to a strict way of 
answering (as in surveys) or a limited number of possible 
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questions. This way we avoided a top-down form of data 
gathering than other types of non-dialogic models, and we 
focused on the target group as co-creators (Louise, 2011:322).  
We decided to use focus group interviews as the main tool 
for obtaining empirical material and we supplemented this with 
the use of questionnaires and observations together with focus 
group interviewing to obtain as much nuanced data as possible. 
This is relevant because of the multifaceted reality of people’s 
knowledge constructions. Meaning is created at the overlapping 
of the video’s message, receiver decoding of it and the sender’s 
inherent intentions for how the video should be decoded. Not 
only that, but the participant makes sense of a message on the 
basis of his interpretations of message value, and his personal 
history and how he is being influenced by different outsider 
sources. This is why the three above mentioned observational 
tools were chosen so that we could make better meaning of the 
plurality of knowledge forms in the coding and encoding of the 
participant’s messages (Louise, 2011:227). 
The questionnaire was relevant because we wanted to 
lower the possibility that the video would influence in the 
individuals’ understandings of street musicians and the possibility 
that during the focus group the participants would be influenced 
from each other. Therefore, questionnaire focused on the 
participant’s attitudes, understandings and life realities (together 
also with some practical information such as age, sex and 
nationality). 
It came as a natural decision to use dialogic 
communication as a metatheory for the project because it works 
with the mediation of meaning between researcher and 
interviewees. A prescriptive view on dialogue was chosen in 
order to construct a conversation free of power and strategic 
thinking. During the interview, the participants were encouraged 
to be open and even construct their own questions. Also, the 
interview took place in a calm homely atmosphere where the 
participants listened to each other and there was almost no focus 
on power or tension. The alternative of descriptive dialogue 
which analyzes how different people present different discourses 
and create meanings in various contexts was considered to be too 
top-down. 
 
The possible tensions between the researcher and receiver’s 
objectives, together with other epistemological tensions (for 
example, the researcher’s complete objectivity in dialogical 
interviews, the participant’s thorough subjective view) are almost 
impossible to avoid completely when working in the field with 
obtaining qualitative research materials, especially when data 
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gathering is through dialogic means. We employed ‘active 
listening’ which is developed by Karl Rogers. This theory 
matches with our intentions with approaching focus group 
interview: “being completely present with the people with the 
group, listening as a way to create a safe and open group climate, 
listening with curiosity and listening non judgmentally” (Pearce 
and Pearce in Louise, 2011:82); so we chose to use this because it 
fitted so well with our plan and because it facilitated the process 
of data extraction. Within the section titled ‘Evaluation’ a further 
overview of our methodological considerations with hindsight 
knowledge and ethnographic approach can be found.  
 
The audience researched in this project was narrowed down to 
Danes who have been living in Copenhagen for a period of or 
their life. This was done because the pilot episode was intended 
for the viewing of the Danish public preferably in a television 
context. Copenhageners were selected because of their intrinsic 
and intimate relationship with the city and because the video 
takes place in the city next to the busy area of Strøget, that 
Copenhageners would represent a more active interview group 
than people from other parts of the city. We decided that the 
participants should know English because the video is done in the 
language and we use English as our main language. We also 
limited the group to those who are not from the communication 
field. We wanted the audience’s focus to be on the contents of the 
video and the street musicians themselves, not on how 
professional the video was. The participant group’s age varies 
between 20-40 years because since we are young foreigners it is 
difficult for us to approach a older Danes. Our project group 
consists of 4 women, of whom two were interviewers, so the 
gender roles in the apartment seemed to be quite balanced. We 
limited our investigations only for this focus group interview 
because of time considerations and practical reasons. 
 
Reception theory 
The theory was ideal because it explains about the difference 
between encoded and decoded messages. “What are called 
‘distortions’ or ‘misunderstandings’ arise precisely from the lack 
of equivalence between the two sides in the communicative 
exchanges.” (Hall, 1980:54) The theory explains the process of 
audience meaning structures are different individually, which is 
related to our main problem. The theory focused space between 
the macro-textual and the micro-textual, on the actual interaction 
between the message and the individual and on the interaction 
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between researcher, message and the individual (Schrøder, 
2003:107). This makes the theory especially relevant for our 
empirical requirements because it focuses on the participants 
multidimensionality of understandings: on their motivation 
towards the subject, their individual understandings of it, their 
aesthetic awareness, attitudes toward the message and its creators 
and, last but not least, the level to which the instance of 
communication contributes for it to become a communicative 
resource for the participants (Schrøder, 2003:112). These five 
categorizations work as one set of frameworks for a more 
nuanced analysis of our target group analysis.  
 
Our participant’s understandings of the message diverge because 
of their relatively different cultural realities, genders, social and 
economic positions and others; this means that the same message 
can be encoded in many ways and have different possible 
meaning, while others can decode the message totally different 
and even not understanding the whole idea of the message. This 
means the receptions can be negotiation, opposing or sharing the 
codes of the message (dominant) but they are for sure not passive 
to the text so that the text meaning or the message is a result of 
the relationship between reader and the text, the focus is on the 
types of reads not the types of readers (Schrøder, 2003:107). We 
considered the reflections of our target group as types of reading 
of the presented video and of the realities of the street musicians. 
This was especially important because of the multidimensionality 
of message constructions so a triarchic categorization model 
could not be complex enough to describe the participants 
(Schøder, 2003:116). This can be actually seen in the analysis 
section were the participants’ readings were themselves in most 
situations a combination between at least two of the above 
mentioned types of reading.  
 
Description of ethnographic process 
The research process took place at Falastin’s apartment in the 
inner Copenhagen on Saturday 23rd of November at 12.00. It was 
divided in 3 steps: a questionnaire, a video reaction observation 
and a focus group discussion. The whole process was conducted 
with 4 participants.  
All the participants were reached individually by the group 
members or their partners. When asked to come they were only 
told that the focus group will talk about music. The participants 
arrived on time. First of all we introduced ourselves as students 
from the communication department, then talked a bit about the 
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research and finally presented the schedule of the day.  For the 
purpose of practicality the names of the interviewees will be 
abbreviated in this text. As such, there is EM, JA, ES and HE, 
three men and one woman respectively.  
At first the meeting seemed to be more formal and the discussion 
was not very smooth, but as we progressed the atmosphere 
became cozier and participants’ answers were becoming longer 
and more specific. This was helped also by the relaxed 
atmosphere with open discussion on the topics and sometimes 
even light jokes.  
 
Questionnaire 
The questionnaire was composed of 10 subjective questions about 
the participants and their understanding of the street musicians 
(Appendix 1-4). In the meantime, coffee, tea, and excellent 
homemade cake were served. All the participants sat at a table 
and answered the questionnaire printed on the paper. We were 
away when they wrote their answers in order to make the mood 
comfortable. Participants had small talk and asked them a short 
description for answers. It took the participants roughly 5 to 8 
minutes to fill in the questionnaires. 
 
Reactions to the video 
After the questionnaires, the participants were asked to move to 
the sofa and the video was played for them. As they watched we 
focused on observing how they reacted to the different parts of 
the video.    
 
The focus group 
Two different roles were taken during the interview: two students 
moderated and asked questions to the participants and the other 
two were observing the interviewees’ reactions to the questions 
and also writing notes from the discussion. 
Before starting the session, the participants were given a short 
introduction about the video. They were informed about how long 
the focus group meeting would last, and their permit was taken to 
record them during the focus group session. The focus group 
meeting lasted one and a half hour in total. 
The session was divided into two parts. The first part focused on 
the video that was shown before. The participants were asked 
about what they thought about the video and its subject, if the 
video conveyed an appropriate representation of street musicians 
and what they thought was overlooked in the video. The 
participants were asked if they had suggestions that could 
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improve the video and finally, since this video is part of a series, 
if they would be interested in watching the coming episodes. The 
second part focused on the participants’ opinion about street 
musicians and if street musicians should have a work permit. The 
participants were asked about their own experience with street 
musicians including their first time meeting them, if they believed 
it is hard to be a street musician, if they considered it to be a job, 
and if they considered street musicians to be artists. This part 
continued by focusing on possible negative situations involving 
street musicians, such as the noise and the rights of people living 
in areas where the musicians perform or areas with shops where 
owners might be annoyed with street musicians and deciding to 
closing their shops’ front doors. The participants were also asked 
if the street musicians should pay tax and if they themselves gave 
money to street musicians. 
During the two parts, all focus group members participated 
actively in the discussion; they answered the questions and 
discussed them with each other. The first part discussion on the 
video was shorter than the second part. The participants felt free 
to ask for a question being repeated and/or explained when they 
did not understand what the moderators meant. A five-minute 
break was taken by us to discuss if there were other questions to 
be asked to the participants and if all angles were covered. When 
we returned, the group was told that there were no more 
questions. They were given the opportunity to ask questions 
and/or add comments, and one of them added something of 
relevant substance to the topic and two others added small 
comments. The session was closed by thanking the participants 
for participating and contributing to the focus group. 
 
 
Participants’ Analyses 
This part of the project contains the analysis of the ethnological 
findings obtained through qualitative data gathering. This part 
also focuses on differentiating between the participant’s types of 
reading of the street musicians (from the video but also the real 
life). The terms used to describe these readings have been used 
first by Stuart Hall (Hall, 1980) they are: 
 Dominant readings: where the reader or the audience 
shares the message codes and takes the message 
intentions, in such stand the code seems transparent and 
natural. 
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 Negotiated readings: where the reader or the audience 
share partly the message codes but sometimes opposes to 
it and resist to it and modify to it in his own position and 
experience, this position involves contradiction.   
 Oppositional readings: where the reader or the audience 
understands the preferred message but does not share the 
message codes and rejects the reading. 
This means the receptions can be negotiation, opposing or sharing 
the codes of the message but they are for sure not passive to the 
text that means that the text meaning or the message is a result of 
the relationship between reader and the text, the focus is on the 
types of  reads not the types of readers (Schrøder, 2003:107). 
 
EM 
The questionnaire 
EM is a Danish male between 20 and 30 years old. He used to 
play in the high school Jazz band 3-4 times per week. He knows 
some people who perform but “not on the street” (Questionnaire 
2). He does not notice many street musicians in Copenhagen in 
comparison to the places where he used to live previously. He 
answered that he does not give money to street musicians very 
often and also rarely stops and listens to their music. He feels 
comfortable with them as long as they do not invade his personal 
space. 
The video 
EM watched the video quietly and carefully. He did not express 
many reactions. He seemed to be distracted with us from 
watching video, especially when there were no subtitles in the 
video. When the interview with the street musicians and their 
audience was on the screen, EM seemed interested. He slightly 
stretched his upper body to the screen, possibly to watch more 
carefully. The only point when he expressed a more powerful 
reaction was when the street musicians discussed about Danish 
people. He laughed shortly with a small sound and it looked like 
he was a little skeptical to the interviewees’ opinion at that point.  
In general, he seemed indifferent to the video compared to other 
participants. He did not look excited, did not smile or show joy. 
However, he could have been shy or too focused on 
understanding the message to actively express himself. 
Furthermore, he did not express a negative reaction either, so It is 
not clear that his reading was dominant or negotiate. 
The focus group 
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EM participated actively in the focus group discussion. When he 
started to talk about the video, he seemed to have a very positive 
attitude toward it. He complemented the video as being “well-
structured and presentation is really good, it came to conclusion 
at the right time” (Interview 1, min. 2). He thought that the video 
is very “educational” and he could “see the depth of the street 
musicians” (Interview 1, min. 32). It was interesting that he 
thought the video was educational, which is part of the sender’s 
aim with the message. EM approached the video with critical 
attitude, rather than emotional. 
He seemed dominant towards the message of the video and did 
not hesitate to talk about the it. He says about the conclusion “it is 
(about) how street musicians feel like in Denmark, and how they 
feel about Danish people” (Interview 1, min. 2). His main focus 
and interest was the relations between street musicians and 
Danish people. He seemed curious about how they feel about 
Danes. That may be why he laughed at the moment street 
musicians talked in the video about people. He said that “I feel 
like there could be a bit more Danes talking about why they like 
the music. There was some but I didn’t think it really got into the 
issues, how Danes feel about them” (Interview 1, min. 11). He 
wants something showing the “deep scope of the issues rather 
than one person’s says that it’s good” (Interview 1, min. 11). His 
attitude toward the video is dominant but he was also close to a 
negotiated reading. He accepted the main messages of video, but 
he wants to see more aspects which present street musicians in 
depth. 
EM said that he likes street musicians and that he thinks that 
everybody does: “I guess I have very normal Danish believes 
about Street musicians, Copenhagen Danish” (Interview 1, min. 
11). We asked why he thinks like that and EM did not really have 
an answer to that. He just said that “I don’t know, just talking in 
general to people I know here, but maybe I haven’t that many 
people I talked about something I suppose, I guess just a lot of 
people quite like it (Interview 1, min. 13)”. He has read about 
people who do not like street musicians but he never actually met 
anyone who feels that way. He strongly believed that the people 
around him are positive toward street musicians, but after talking 
with the group and interviewers he started to consider that there 
are some who do not like street musicians. That is also what he 
suggested the video to include. 
He said street musicians are obligate to pay taxes but there are 
some practical issues such as who is supposed to do this 
(Interview 1, min. 18) and he thought that organization for this 
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sort of activity costs more than the actual money that would be 
received. Interestingly, he strongly believed that the street 
musicians were actually registered as workers (Interview 1, min. 
31). However, after being told that most of them are not, he 
changed his attitude toward the issue of taxing of the street 
musicians: “as society’s mentality that it is not a real 
job…”  (Interview 1, min. 32) He did not finish his sentence, 
which shows that it might have changed his opinion. In a very 
short time though, he adopts a skeptical position to street 
musicians as being workers. Later he says that “making money is 
a part of work. So it’s sort of a job” (Interview 1, min. 32). At this 
point, he still seemed confused about these issues. However, 
generally he did not lose his positive attitude toward street 
musicians. “I think street music’s good for the city and art 
culture” (Interview 1, min. 43). He basically repeats what he said 
at the beginning. He also said that “It’s nice to see that not 
everyone has boring office job” (Interview 1, min. 43). From this 
argument, we can read his conclusion that doing street music is a 
job.  
 
 
JA 
The questionnaire 
JA is a Danish male between 20 and 30 years old, he plays some 
keyboard, does not know anyone that is a street musician. He 
does notice street musicians in train stations and near shop areas. 
He rarely stops and listens to street musicians and never gives 
them money. He feels comfortable when seeing them. 
The video 
When the video was presented, JA reacted positively like others 
in the group. JA moved his fingers with the beats of the music in 
different parts of the video’s songs. He was also the only one who 
seemed a little surprised when seeing the last part of the video 
stating that there will be coming episodes. In this part JA seems 
dominant. He shares the codes of the sender, he shows a positive 
reaction to it by moving his fingers when listening to it. He 
seemingly enjoys the message and takes the message’s intention 
by interacting with the text or the video, and his reaction is 
transparent and natural. 
The focus group  
At the focus group discussion, JA first started to participate after 
around 4 minutes from the start. He was basically sitting and 
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playing with his fingers. This might show that he was 
uninterested or tense. He became more involved when the other 
participants were speaking about the positive atmosphere street 
musicians give to a city, when he said: “Even if I listen to music 
with my headphones seeing these guys smiling and playing music 
creates a nice atmosphere” (Interview 1, min. 4). He wanted to 
show his dominant side towards street musicians by focusing on 
describing them being there, they did exist for him. But he also 
focused on listening to other music and even wearing his 
headphones. This can be considered different way of enjoy street 
music, but it is very shallow level of involving them.   
JA criticized the video saying that it did not present everything, 
for example in general in train stations he mainly sees solo 
performances, and this was not presented in the video. Answering 
the question if he would like to see the next episode, JA was very 
positive and said yes, he would. But when the group was asked to 
give suggestions for improving the video, he did not participate in 
the discussion. Here he appears again mostly negotiated: on one 
hand he shows some sympathy with the sender’s message when 
showing interest in seeing the coming episodes of the video but 
on the other hand he criticizes the video; he later modifies his 
own position and experiences when presenting his thoughts, and 
all of this makes his position again contradictory to a certain 
level.     
He agrees with limiting the noise of the street musicians if they 
are close to people’s homes in the city. And about street 
musicians in front of a shop door, JA says: “If there are shop 
owners who feel it is hurting their business, it is more than 
enough to complain, you can call the police”.  (Interview 1, min. 
41-42).  
JA keeps being negotiated during the last part of the group 
discussion, “I do not know why anyone would not appreciate it” 
(street musicians) (Interview 1, min.  13-14), but he has never 
given them money. He also said: “I would not call it a job 
specifically” (Interview 1, min. 15). Are they artists for you, he 
was asked? JA answered: “It is more like a lifestyle than a job” 
(Interview 1, min.  15-16). about them making money, he would 
like to see more statistics than only the example given by us. He 
thinks they should still pay taxes if they are registered in 
Denmark, but he does not think there is a need for 
standardization; “It is part of the charm”, (Interview 1, min. 29) 
he said. 
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JA does not give money to street musicians because he does not 
feel obligated to do it. But if you listen to their music for 5-10 
minutes, would you give them money, he was asked?  JA: “I 
rarely do that. Would you pay?  It depends on how good I thought 
the music was” (Interview 1, min. 21-22).  That shows that he is 
unsure of his opinion because earlier in the interview he 
mentioned that he never gives the money. 
In the last part of the group discussion he appeared to have a 
different opinion than the others in the group but still involving a 
lot of contradiction by, on one hand, not having a problem with 
complaining about street musicians but on the other, not 
understanding people who do not like  street musicians. 
 
HE 
The questionnaire 
HE is a Danish woman between 30 and 40 years old. She plays “a 
little, tiny bit of guitar” (Questionnaire 1) and she has always 
sang in choirs. She does not have friends who are street musicians 
but has experienced singing in the streets together with her choir 
in such occasions as Christmas concerts. She notices street 
musicians and gives money to those who are good but also writes 
that some are, ‘annoying’ because they do not play well. She also 
does not give money to the ones that play with the help of a cd. 
She stops to listen to music only if the singers are good and if she 
has the time. She gives them money as long as they play good and 
she likes to support these musicians because “it is a nice way to 
make money if you are good at it” (Questionnaire 1). 
 
The video 
During the showing of the video, HE smiled the most in 
comparison with the other participants, especially when couples 
appear, such as the child on the bike with his father or the couple 
that is dancing to the music. At some points she even seemed to 
establish some sort of a connection with people from the video, 
such as when the cello player smiles to the camera and she smiles 
back at him. She was also the most conscious of herself and 
looking at us from time to time to see if we were observing her. 
Altogether, her reactions to the video were positive although one 
may ask if she was influenced in any way in these reactions by 
the presence of the researchers. Still, her reactions are not 
dissimilar from her answers in the questionnaire and interview so 
it could be concluded that they are largely truthful.   
 
The focus group  
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Within the focus group discussion, HE expressed herself from the 
very beginning (Interview 1, min. 2) as being positive to street 
musicians. She talks about the nice atmosphere that the music 
creates and that she becomes “happy when I just walk by” 
(Interview 1, min. 2). She comes back to these points several 
times within the interview. 
 
Twice she was in disagreement with the other participants. The 
first time, at minute 7, as an answer to the question if the video 
depicted the Copenhagen street musicians adequately; she states 
that she thinks that there are more solo artists than bands and 
more Danes than foreigners. This creates a surprise reaction from 
the group and she was asked to repeat herself. She does this and 
finishes by going more into detail of how she knows that they are 
Danes and not foreigners that have learned how to say basic 
sentences in Danish: “Also, just from talking a little with them, 
enough so I get the idea that they are Danes but of course they 
can be foreigners”, she defends herself (Interview 1, min. 7). 
Later on in the interview, at minute 37 when it is discussed if the 
street musicians are registered and pay taxes, she reminds that 
this question applies just for the people that have moved here 
from different countries. By doing this she challenges yet again 
the group’s majority belief about who the street musicians are. 
           The next time when she has divergent ideas from the group 
is when the topic of people that are against them is brought into 
discussion. She is the only one who says that she knows a lot who 
do not like the musicians. HE says that these people consider that 
street music is a “too easy way to make live music and money”, 
that they should “go home and get a job” (Interview 1, min. 13-
14). When asked if street music is a real job she does not respond 
immediately. She talks from the perspective of what she dubs the 
haters’ perspective by explaining how they sometimes call the 
musicians ‘leechers’ (Interview 1, min. 14).  
            
Although she shows herself to be dominant throughout the 
interview, she still shows some traits of being slightly negotiated. 
She states that she is happy for those that make a lot of money but 
only “if they’re good” (Interview 1, min. 23). In an interesting 
choice of words, HE says that she does not “want to spoil them” 
because she thinks that “then it just becomes like begging and 
then I would rather support them if they were actually begging 
rather than playing bad music”. She is also using this to explain 
why she only gives money to the singers who she thinks are 
playing good. Her choice of words hints at a superior view point, 
of being better than them by being the one with the power to 
‘support’ and ‘spoil’.  
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One interesting aspects of her behavior toward street musician is 
that her reflections are most always related to her own pleasure 
and characteristics through which she defines herself. She liked 
street musicians because music is a big parts of her life (Interview 
1, min. 10). She also said that she is not sure if street musicians 
are good for the society, but they are good for her (Interview 1, 
min. 37). She accepts street musicians as being related to art and 
music and she thinks herself to be connected to those things too. 
This may be the main point that makes her to be dominant toward 
street musicians. Unlike other participants, these opinions are 
focused on herself. Through her attitude and behavior toward 
street musician one may say that she is also defining herself, and 
she seemed to think this too. These examples can also attest to 
how hard it is for a person to fit only in one category or box of 
beliefs and attitudes. The multifaceted understanding of each 
individual meaning formation makes it hard for him/her to be 
grouped within just one group and an example of this is the case 
of HE who presents a dominant reading and considers herself as 
being positive but still keeps some negotiated perspectives. 
 
After the break, HE was the only person to add something about 
the issue of taxation, saying “I want to live in a society where 
artists are able to live off their art” and that is why it is acceptable 
for them to not pay taxes (Interview 1, min. 56). Then she takes 
on the voice of the group “we hope that the ones that are not good 
at it will find something else to do at some point” (Interview 1, 
min. 56). This hints at a discussion that happened in the group in 
our absence.  
 
ES 
The questionnaire 
ES is also a Danish male between 20 and 30 years old. He does 
not play music but he does have some friends who are street 
musicians in the summer time. ES appreciates street musicians so 
much that he actually “looks for them”, but gives them the spare 
change only sometimes. He often listens to the street music and 
he feels comfortable with them. Based on this piece of 
information is can be concluded that he is dominant towards 
street musicians. 
The video 
ES was smiling slightly from the beginning, but a real emotional 
reaction took place when he recognized the street musicians. He 
happily exclaimed and from this moment it seemed like he 
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became even more focused and interested in the subject. ES was 
especially prone to seeing the shots of happy people listening to 
the music. He did not seem to notice that he was being observed. 
ES's reactions only prove what he wrote in the questionnaire. His 
behavior was sending a message that the video makes him feel 
good and the topic is close to his heart. He was paying strong 
attention to the video. It was obvious that he thought it important 
to know what the musicians says about their occupation and what 
the audience from the video thinks about them. He encoded the 
message in the way that had been planned by the senders of the 
video. 
The focus group 
ES was the first to start talking by saying that he “actually liked 
the video and it was very professional” (Interview 1, min. 1), 
which might be perceived as his dedication to the topic and 
interest in it. Later he said that street musicians “are mostly good” 
and that they make the city a funnier place to be” (Interview 1, 
min. 3). This shows that ES is dominant but not always and not 
under all circumstances. He stated that especially the band 
showed in the video is to his liking and that he stops and listened 
to their music a lot of times, because they are really good and 
create a good atmosphere (Interview 1, min. 4). ES was very 
confident in stating that he does not feel like street musicians 
demand money from him (Interview 1, min. 4).  
ES stated that if this video was not a part of a series it would not 
be representative but since the girl at the end of it was showed, it 
seems like the whole series could be comprehensive (Interview 1, 
min. 7). Here, it can be seen that his thinking is quite critical, 
which will make the whole debate more interesting. Later ES did 
not agree with HE on if there are more Danish street musicians 
than the international ones. His viewpoint is based on musicians' 
looks (Interview 1, min. 8). However, this might be as well an 
outcome of stereotypical thinking, where Danes think that the 
other Danes have the money so there is no relevant possibility 
that they would go on the streets to earn money. ES said he would 
not mind seeing other episodes. It was quite surprising because 
earlier he showed great appreciation for the idea and the quality 
of the video, but when he was asked directly he did not seem to 
be as positive about it (Interview 1, min. 9). Later, after HE 
showed more positive reaction towards seeing more episodes, 
also ES seemed to be more influenced by what she said and he 
said that the video put him in a good mood and it is a good reason 
to see more (Interview 1, min. 10). 
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ES said that he had a positive opinion on the street musicians but 
now after the video his viewpoint is even more positive 
(Interview 1, min. 13). Therefore, he decoded the video in the 
planned manner. ES agreed with JA that playing music in the 
street is more of a lifestyle than a job, yet admitted that his 
opinion is contradictory because “as long as they can sustain 
themselves then technically it is a job (Interview 1, min. 15). 
Defining what playing street music is , was the most difficult part 
to all the participants and at the end it was agreed it is a type of 
work and/or lifestyle. ES felt like they are obligated to pay tax yet 
he did not know how it could be executed (Interview 1, min. 18). 
However, at the end of his statement he said that they improve the 
atmosphere of the city and that is how they contribute to the 
society and that is why it is acceptable for them not to pay taxes. 
It is interesting to notice that since he noticed that it is quite hard 
to make street musicians pay tax from their earnings, he accepted 
it, changed the viewpoint, and found his own explanation for 
doing so. 
When asked how he would feel if there was street music under his 
windows every day he said that he does not know how he would 
deal with it (Interview 1, min. 18). Yet after a moment of 
consideration he said that there is a lot of street noise anyways 
and that is why it is better when it is street music than buses, 
voices etc. ES stated that if you choose to live in the city then you 
must be willing to put up with the noise (Interview 1, min. 19). 
That can be considered as a very strong and valid argument and 
also something new to think. As citizens it is the city that you 
form through your actions not that the one that you have to deal 
with. ES gives less than 10 KR if he has the money and he likes 
to do it (Interview 1, min. 22). So the question is - would the 
answer still be the same if the question was a part of an 
anonymous survey?  
ES was the only one to recall his first encounter with street 
musicians and he liked them right from the beginning (Interview 
1, min. 26). This points out that he has always been noticing them 
and his sympathy could have been influenced by his parents. 
Later he said that the idea of a street music permit does not make 
much sense because it would require more money to make them 
pay taxes than it would give profit. The system would just kill the 
street musicians (Interview 1, min. 26). ES was very logical and 
he thinks that if the musicians are not good then they do not make 
money, so they stop playing because they do not make any 
money, hence no need for standardization of skills and taxation 
(Interview 1, min. 30). ES repeated the earlier idea that the street 
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musicians contribute to society by improving the atmosphere. 
Therefore, he shows his open-mindedness that sometimes it is 
enough to change your mind set to perceive non positive aspects, 
positively. Also, it is such a small group that it is not needed to 
tax their work (Interview 1, min. 33). “There is no gain from 
taxing them nor from kicking them out, they only are a profit” 
(Interview 1, min. 35). ES as a street musician would not mind 
foreign street musicians, because it is a natural competition 
(Interview 1, min. 38). However, the plumbers should register 
and pay tax but street musicians are artists so they do not have to 
this (Interview 1, min. 39). This clearly shows that street 
musicians and artists in general have always been stereotypically 
perceived as superior to the rest of the non-artistic society. 
ES as a shop owner would like to have some street musicians in 
front of it because he believes they would attract customers 
(Interview 1, min. 41). However, this is clearly because he 
thought it would increase his profit not because he cares about the 
street musicians. His statement that in the summertime street 
musicians are good for tourism (Interview 1, min. 43), shows 
again his interest in street musicians in the angle of material profit 
more than the earlier stated “nice atmosphere in the city”, on its 
own. ES thinks that you have to be emotional to feel like you are 
pushed to give them the money (Interview 1, min. 45). By saying 
that he might be emphasizing the typical masculine stereotype 
that he feels related to. 
In conclusion ES and HE seemed to be both the most dominant 
towards the video and the street musicians. ES's responses tended 
to be logically deduced however sometimes he seemed to be a 
influenced by what the others say. He admitted that normally his 
political views are more conservative and he wants workers to 
pay taxes but street musicians are the grey area of his political 
thinking. 
 
 
Discussion 
Communication is “a process of negotiation simultaneously 
constituted by and constructive of such forces” (Schrøder, 
2003:107) and it can only be seen as normal that during the 
interview the discussion did not go in a linear way and that 
divergences between the participants took place. These arguments 
are seen as “sites for exploration rather than as barriers to 
understanding” (Pearce and Pearce in Louise, 2011:82) so for 
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example when HE presented the idea that there are more Danish 
musicians than foreigners and the rest of the group stated it is the 
other way around, her belief was challenged but not changed. 
Because she is the only one that has that view and the idea seems 
so strange the others do not agree and that perspective is silenced. 
This is an example of how stereotyping can happen without even 
the realization of the participants and because of the fact that 3 of 
them were shocked by this assumption, it could be considered 
that more people think that only foreigners perform on the streets. 
The argument that the other three brought for their presupposition 
was also interesting, them saying that the singers ‘looked 
foreign’. The voiceless other is constructed therefore in their talk, 
the less empowered being the street performers which are boxed 
in a generalizing, nondescript category and because the 
participants do not approach them they are seen just through their 
singing, and so partly dehumanized.  
 
The most negotiated of the participants was JA who can be 
described as a non-active onlooker; he rarely stops and never 
gives them money, would call the police and not participates 
much in the group’s positive discussion of them. Because of the 
“inherently intertextual character of all signifying processes” 
(O’Donohue in Schrøder, 2003:112) throughout the progression 
of the interview his opinions or just outer showing of his 
perspective on them seemed to change as he became quieter and 
this because of the others’ positive outlooks, from what we 
concluded. But the others, especially ES and HE agreed a lot and 
seemed to feed off of each other’s ideas and build on them. 
The biggest difference between the participants’ seemed to be 
provided by their gender. HE was focused more on the emotional 
perspective of what street musicians bring to the city and on them 
being artists. The others discussed more the pragmatic issues and 
money-wise. The two differences in perspectives did not 
necessarily clash as the participants listened to each other. 
In the questionnaire, all the participants answered that they are 
comfortable with the street musicians. However, JA and EM do 
not often stop and listen to street musicians and HE and ES listen 
to street musicians and give them money when they can, only if 
the street music is good. So generally, they have all positive 
thoughts toward street musician but participating behaviors are on 
different levels.  This is related with the participants’ participation 
with street musicians. Because “The event must become a ‘story’ 
before it can become a communication event” so  “the ‘message 
form’ is the necessary ‘form of appearance’ of the event in its 
passage from source to receiver”(Hall, 1980:52).  How they feel 
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about them is closely related to the moment of noticing street 
musicians. Here, it can be seen that JA and EM do not often stop 
and listen to street music and it results with their negotiating 
readings in later process. 
In the video observation part, not much outer expression from the 
participants was seen but they appeared to be mostly dominant. 
JA seemed to enjoy the video’s music; ES was watching it in an 
intense manner. HE kept smiling and it looked like she enjoyed 
the video a lot and EM had little indifferent behavior, but it is not 
obvious how to interpret it by just considering the observation. 
The most expression was from ES. He was the only one who 
made a sound during the video. Each participant seemed focused 
on different parts of the video. HE and ES focused on the 
audience’s behaviors in the video, on how they enjoy the street 
musicians; EM mostly focused on how street musicians talk about 
the Danes and Denmark. Their reactions were closely related with 
the opinions in the focus group discussion. 
In the beginning of the focus group discussion, all participants 
agreed that they liked the video and they stated their first opinions 
on the video and on the street musicians: EM and ES 
complemented the video, ES said that video puts him in good 
mood. HE said that she is happy when she just walks by the street 
musicians. ES thinks musicians are mostly good for cities, 
because they improve the atmosphere. This argument was used 
also by Danyg on the previously presented 4sound.dk site when 
he started the forum discussion (Danyg, 6/2010).  
Generally, the focus group participants agreed that street 
musicians do not demand money from them. But there is a 
possibility that the participants influenced each other’s reaction 
and they were influenced to a certain degree in this and other 
issues by the interviewers. EM made his point that dance 
performers demand money, but street musicians do not. He was 
also missing some negative audience opinions in the video. The 
participants seemed to be very comfortable with street musicians 
as they answered in questionnaire. On the topic of people’s 
general opinion of street musicians, there was disagreement 
between participants. JA claimed that everyone he knows likes 
street musicians but HE said that she knows many people who do 
not. POLITIKEN article proved her opinion and introduced many 
issues that were not thought of before. Since the interviewees are 
rather young people not working in the inner city, no one thought 
of the businessmen who might be disturbed by the constant 
noises. Also, no one seemed to notice that some of the musicians 
are always in the same place, playing the same songs. It seems 
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like it was not a big problem for the interviewees because they go 
to the inner city just to spend their leisure time and hence they are 
most likely to just pass by the street musicians and are not forced 
to be near them at any times. Technically, we asked the 
participants how they would act as shop owners, but they 
remained optimistic and stated that if the musicians were talented 
they would attract the clientele and if not then they would politely 
ask them to move. They did not really consider that the street 
musicians might be stubborn and indifferent to their requests. 
Nevertheless, the interviewees said that if the music is really 
annoying then it is ok to call the police. 
There was intense discussion about taxation and if being a street 
musician is a real job. In the first, ES said that street musicians 
are also obligated to pay taxes, but later changed his mind by 
finding an argument that they contribute to the society by 
improving the atmosphere and that they provide services because 
they help tourism and make people happy to buy things. EM 
believed that street musicians pay tax normally.  This can be 
explained through EM’s different life reality from those of the 
group or as Hall writes: “the area of social life appears to be 
mapped out into discursive domains, hierarchically organized into 
dominant or preferred meanings” (Hall, 1980:57).  The 
participants have different backgrounds, and this affects their 
decoding processes. EM has artistic background in his family, so 
it might make him to believe that street musicians pay tax 
normally.  HE claims that it is acceptable for them to not pay 
taxes because she wants to live in a society where artists can 
survive. EM was surprised that most street musicians do not pay 
tax and this changed his opinion to a certain degree but he 
conclude that it is a job because they make money. HE said there 
are many types of street musicians, like students and workers. HE 
also brought into the discussion that some people do not like 
street music. She said that some people think street musicians as 
“leeches”. She thought that by giving them money she is 
supporting them so they can continue being artists. However, she 
does not like giving money to the ones that are bad because then 
she would be doing it out of pity. Therefore she would prefer to 
donate money to beggars than to bad musicians.  
Generally when we compare the focus group meeting to the 
Danish articles and forums, it seems that when the person who 
starts the discussion is positive towards the street musicians, the 
whole discussion has a more positive and understanding tone, and 
the other way round. When Karina from POLITIKEN criticized 
street musicians, out of approximately twenty comments there 
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was only one that was completely disagreeing with the criticism. 
This finding fits perfectly into spirals of silence theory where 
people with differing opinions from the majority are silent 
because they are afraid of becoming isolated (Neumann, 1974:43-
51).  
While analyzing the comments, it interesting to note that when 
Karina was confronted by Michael Dassa who stated that 
Denmark is too orderly in terms of legislations and that some of 
them are just people who are trying to earn some money, Kenneth 
Jacobsen criticized him for stereotyping the Danes as cold and 
aesthetic and said that the whole battle is not as much against all 
the street musicians but against the ones who are not good enough 
and set low standards. Later the author of the article attacked 
Michael for not knowing the street music regulations. Her inside 
the box thinking did not let her notice that he was aware of all the 
legislations, but he just could not picture how the state could 
actually execute them. Here the parallel between his viewpoint 
and our interview is visible: that standardization of street music is 
impossible because it seems like the only way is to have a police 
man looking over each of the street musicians making sure that 
they change their place every hour, are not too loud and are there 
in the right time slots (Mimoun, 9/2013). 
Evaluation 
Throughout writing this project we have almost constantly been 
noticing how differently certain aspects of it could have been 
planned and done. One of the first thoughts was that we could 
have looked for the focus group differently. With our knowledge 
with hindsight we know now that there usually are less people 
likely to help you than you imagined. That is why if we were to 
do it again instead of posting on social networks we need 
someone to help us, we should have reached more people face to 
face, so possibly it would be harder for them to say no. Another 
difficulty was that we decided not to interview people related 
with communication because we wanted to avoid the probability 
of them over analyzing the interview and hence not giving us 
honest opinions. Furthermore, we should not have said that it 
could take up to two hours. It is possible that more people would 
have participated if we had said that the interview will take 
around 1 hour, and then it probably it would not be very likely for 
interviewees to leave in the middle of the session. 
 
During the focus group interview we started talking about taxes 
and how much money street musicians make, but we did not 
prepare enough facts to answer the questions asked by the 
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interviewees. It was hard for them make statements because we 
did not provide enough information to do so. 
 
Also, it was apparent to us after we did the interview and 
meditated over the received material that we had not discussed 
prior to the interview what if any prejudices towards the topic of 
street musicians we as researchers had. Did we have common 
biases that influenced us in how we constructed the questions and 
conducted the focus group? During it, HE brought to the attention 
of the whole group that she considers that there are more Danish 
musicians on the streets than foreigners. This statement took us 
by surprise and later on, even if we were reminded at a certain 
point of this idea again, we continued the interview by discussion 
mostly about foreigners. Even if the discussion further went into 
the way that the Danes stereotype the musicians as being 
‘foreign’ and so we uncovered an important piece for our 
discussion, we should have made clearer our prejudices and 
discussed them.  
 
Although, as stated by Louise (2011:68), the principal issue 
dialogic communication focuses on is empowerment: “the 
process of participatory interventions as an end in itself since it is 
in the participatory communication process that the participants 
are empowered through participation” and the interview meets 
these demands. But what of the tensions between researcher and 
participant, conflicts of interest in the subject matter and issues of 
power in dialogue? How ‘purely’ dialogic can dialogic 
communication be? We tried minimizing these tensions by 
creating a relaxing atmosphere for the interview, encouraging 
small talk, and making the group be the main instigators of the 
communication experience. When interesting topics appeared we 
employed active listening. Still, most of the participants were also 
focused on the fact that they were observed and some of the 
answers, such as in the case of ES, we had to ask whether they 
were influenced by group pressure or by what answers he thought 
we wanted to hear. Also, even if we minimized our discursive 
power, not all the participants exercised equally their discursive 
power and because of that some seemed to have more influence 
on the others, while some seemed more withdrawn. This is not to 
say that the interview did not provide us with enriching data, that 
would be far from the truth. The participants were dissimilar 
enough for the discussion to cover different perspectives and 
attitudes and for the arguments and disagreements to be seen as 
“sites of exploration rather than barrier to understanding to be 
ignored and avoided” (Pierce and Pierce in Louise, 2011:82).      
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Also, ideally we would have conducted a larger number of focus 
group interviews (and together with these observations and 
questionnaires) but due to the short time limit that was imposed 
for this project and of the practical challenge of gathering people 
rapidly, we decided on just one focus group. That is why the 
findings presented in the discussion and conclusion segments 
should not be seen as final workings with this vast topic but more 
like empirical observations that we would have taken much 
farther had we had more time to acquire more research material 
and to analyze it. 
 
Another issue that could have been approved is that the analysis 
could have been arranged differently. In this project we wrote an 
analysis on each of the participants separately, which might not 
have conveyed the message as appropriately because a lot of 
responses were influenced by the others. Therefore, by writing 
about interaction and the topics that arise through the discussion 
more than about isolated events, we could have gotten more 
information out of the interviewees. 
 
 
 
Conclusion 
The four participants’ type of reading varied and could not be 
fitted into a single category. They can be described as mostly 
dominant readings, but they all expressed to certain levels 
negotiated attitude. Our focus group had a positive attitude 
towards the street musicians, but their motivation was diverse and 
individual. The participants stated that they are aware of people 
who have negative opinions on street musicians, but the 
participants did not share their views. POLITIKEN’s article on 
the subject of street musicians was rather negative and it was 
followed by the negative comments. 
Also, interestingly the participants’ general positive attitudes 
were not much related to their behaviors toward street musicians 
because half of them did not give money to them and rarely listen 
to their performances. People’s behaviors toward street musicians 
actually cannot be fully representative of their attitudes.  
Focusing on the participants’ views of the video, their aesthetic 
awareness toward the documentary was also positive as they 
considered it to be professional and pleasing to the eye. However, 
they stated that the video did not influenced them greatly but just 
strengthened their already positive opinions. The participants’ 
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mostly dominant communicative resources toward street 
musicians could arguably be seen as being more influenced by 
their participation in the focus group interview, than by the video; 
and this is because they were actively involved in thinking about 
the topics in depth.     
The findings from this project suggest the way to improve the 
video ‘Street music’, communication product related street 
musicians. Despite of the diverse understanding of street 
musicians, the participants generally want to see more aspects of 
street musicians whether they are positive or negative. Even If the 
video’s message was originally considered by the sender as 
positively influencing the audience, these findings are important 
because presenting different aspects of street musicians and 
audiences might give fairer impression. 
Several limitations to this project needs to be acknowledged. The 
research was designed to figure out the audiences’ attitudes, 
behaviors, understanding but we did not divide the audience by 
these conditions since we wanted to get naturally generated 
difference and findings. Considerable further research would be 
needed to determine statistically the Danish people’s views on 
street musicians. A particular attention must be paid in order to 
include participants with negative attitude toward street 
musicians. Then the research can explore how negative attitudes 
toward street musicians are formulated with what kind of social 
aspect, and how the oppositional audience construct its 
understandings and on the basis of those also their attitudes and 
behavior. Because of the limit of time that was imposed for this 
project, the findings should not be considered as necessarily 
mathematical accurate but as one set of empirical foundations on 
which a wider research can be formulated.  
In general people were saying that they do not feel any pressure 
to give some money to the street musicians but it might be due to 
the stereotype that if you feel like you are being pushed it is 
because you are too weak willed and have low confidence. 
Whereas in the modern society is better to be seen as a mentally 
strong and independent person. 
Loneliness and misunderstanding are not rare in the modern city. 
In the busy flow of the streets many see each other without 
realizing. Stereotyping happens sometimes even without people 
realizing because of the impossibility of communicating one-on-
one to such audiences. That is why it is important for programmes 
such as the one on street musicians to be distributed to raise 
awareness, promote communication and tolerance. Not only that 
but as seen previously, street musicians can be a factor in 
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attracting tourists and helping making a pleasant mood in the city 
for all its citizens. Street musicians create communication at the 
space between the people and those people understand it 
differently because of their different personalities and lives; but 
do the musicians fit with the city? One could answer that yes, 
they fit. Free expression and free choice are obligatory rights of 
modernity and on this basis musicians are expressing their right to 
communicating with the world and their audiences are expressing 
their right to ignore, not be interested or admire them. The city is 
a place for many idiosyncrasies so the abstract topic of street 
music is not necessarily at the forefront of people’s urban 
lifestyles, but it is there, has been and will be, another voice of 
society. 
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Appendix 2 
Synopsis 
Our target group is people living in Denmark, who speak Danish. 
It is a requirement because our product, the video was intended to 
be aired on the Danish television with Danish subtitles as well as 
the fact that our chosen publication is a daily, free newspaper: 
Metroxpress. The article promotes the whole series not only the 
pilot episode. According to socialpunch.dk Metroxpress’ primary 
target group are busy city people between 15 and 39. Therefore 
we assume that it would be our secondary group, because 
probably not everyone would be interested in reading the article 
about the street musicians. Our headline is meant to provoke 
people who have negative opinions on the street musicians and 
therefore encourage them to read the article. Since our main goal 
is to change people’s opinion on street musicians from negative 
into more positive and open minded, our primary target group are 
people who have issues with the street musicians. The tertiary 
target group are older people who are outside of the metroxpress 
target group, because we assume that since the newspaper is free 
and widely available anyone can and will read it.  
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The article should be translated into Danish and as the type of 
publication that we would like to print our article in we chose a 
daily, free newspaper named Metroexpress. The reasons behind 
this choice are the statistics showing that Metroxpress has over 
half a million of daily readers and it makes it the most read 
newspaper in Denmark. This is a good argument for us because 
since we would like reach as many people as possible choosing 
the most read newspaper is the most likely manner of succeeding 
in doing so. Metroxpress is distributed on the busiest streets, to 
the people who walk by, cycle or drive between 6.30 and 9.30 
a.m. Metroxpress’ main goals are to entertain, surprise, incite the 
curiosity and hence debate, convey new trends and inform about 
the events happening in the Danish cities. 
 
As stated above, Metroxpress is intended for people between 15 
and 39 living in the city and having busy lives. From the project 
we learnt that one of the group of people who are concerned with 
street musicians are businessmen working in the inner city. Since 
they lead hectic lives and most often use public transportation and 
bicycles, we assume that the article will reach the younger group 
of the businessmen and women. This is particularly important 
because from our primary target group one of the most negative 
people toward street musicians are those of this group because 
they are most bothered by the noise in the streets when they are at 
work.   
 
Because of our intended target groups and of the tabloid style of 
newspaper, we are abiding to a language that applies specifically 
to emotion, focused on entertaining the reader and making him 
consider in more depth the topic. The language is simple, so that 
everybody can easily understand what the article is about. The 
sentences are mostly 1-2 lines in order to attract the attention and 
make it easier for the reader to understand the message. We gave 
special attention to the headline because it needed to be 
interesting to the target groups and to be concise enough so they 
could understand what the article was about. The preferred style 
of argumentation is pathos because we give descriptions of 
emotional situations and use words such as passionate, love, hate 
and intimate. To minimize the risk of oppositional readings, the 
language is not constructed from a completely top down 
perspective. Whenever writing an article for a specific audience 
the people doing it must prepare for it not to be received equally, 
the language and style help substantially in getting a positive 
reaction, but we were careful to not use an unequivocal way of 
presenting the facts. Open questions are used in order to address 
the reader more personally and directly.   
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The main goal of the article is to create a wider 
understanding of the street musicians so as to create the 
conditions for a more tolerant and understanding view of the 
performers. It is crucial for this to happen because of the high 
rates of migration around the world. Especially, in big cities 
people of all races, cultures, religions and believes and showing 
how to accept street musicians is a good start in spreading the 
tolerance. We feel that attracting the public’s attention to our 
project and the TV series where different street musicians tell 
their stories can be a means of empowering them. It is important 
to do so because when people walk by them it is easy to judge 
them and think of them stereotypically, whereas there is a 
different personal reason and motivation for playing in the street 
when they become more informed. It does not happen very often 
that the street musicians are approached by their audience because 
the street musicians either do not speak Danish and English or the 
audience is to shy to talk to the artists. The wanted reaction would 
be of positive reception and integration of these ideas into their 
life realities and this would be done through the light hearted and 
honest tone of the message. The least that is expected as a 
reaction from target group is for them to gain new information on 
the topic and review their own views. 
 
Appendix 3 
 
Article 
Street musicians: nice or noisy? 
 
Street musicians have always been a controversial topic, some 
people hate them, and others love them. The new TV 
documentary series “Street Musicians” will surprise especially 
those of you who are not the biggest fans of street music.  
 
The series includes interviews with all kinds of street musicians 
with different talents as seen in the streets of the Danish cities. 
The intimate and honest stories of how it is to be a musician are 
going to soften your heart and make you understand how their 
lives are driven by their passionate love for music. The episodes 
introduce live performances of bands playing diverse types of 
music from Balkan music to folk, rock, jazz and many other wild 
styles that you haven’t ever heard of. The other important aspects 
of the series are interviews conducted with the people from the 
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audience sharing their personal experience and opinions of the 
artists.  
 
The series will most definitely generate a heated discussion 
between you and your friends while trying to answer many 
questions, such as: do you think it is fare for street musicians to 
not pay taxes? Or, do you think that they contribute to the society 
by creating a fun and friendly atmosphere? Are you for or against 
them? Any way you feel about them, these and more topics are 
being discussed so you will always find something that interests 
you. 
The first episode lasts only 10 minutes and is about Romanian 
Folk Band. Do you want to get to know more about the popular 
Rroma band that you can encounter next to Nørreport or 
Kulturtorvet in Copenhagen? Are you curious how they feel 
about Danes and the country? What is the reason behind why they 
play on the streets? It does not matter if you are old or young, 
whether you stop by and listen to street music or you choose to 
walk away just to avoid the musicians, the series is for everyone.  
 
Then don’t forget to tune on TV2 at 19.00 next Monday. A new 
episode will be aired each Monday same time!  
 
